
 
 
IT’S BACK TO BASICS ON SESAME STREET BEGINNING AUGUST 14 ON 

PBS KIDS® 
 

37th Season of Award-Winning Series from Sesame Workshop Focuses  
On Getting Kids Ready for the Classroom Experience 

 
New Season Features Introduction of Abby Cadabby,  

the First New Female Muppet in 13 Years 
 

New York, June 15, 2006 — Since its 1969 debut, Sesame Street has helped ready generations of 

children for the challenges of a formal educational experience. The groundbreaking show’s 37th 

experimental season, premiering August 14 on PBS KIDS, will go “back to basics,” focusing on 

preparing today’s preschoolers for their first classroom experience.  

 

As part of the program’s curriculum for this season, Sesame Street will address the critical stages 

of development that help children get ready for school.  Whether the focus is on learning about 

emotions; developing task persistence; learning how to take turns, share or how to follow directions; 

making new friends or learning how to interact in a social group; the series’ underlying goal is to 

engage and educate children of the challenges they may face as they enter school.   Building on last 

season’s successful campaign to help children establish an early foundation of healthy habits, season 

37 will also include new segments aimed at healthy eating, physical activity and hygiene.  

 

In addition, Sesame Street will introduce a brand-new character, Abby Caddaby, the first new 

female Muppet to join the program in over 13 years.  Abby, whose catchphrase is “that’s so magic,” 

is a pink “fairy-in-training” who uses rhyme and magic to express herself – a youngster who knows 

just enough about magic to get herself in a jam but not always enough to get out of trouble. Viewers 

will follow Abby as she meets everyone on Sesame Street, even grouchy Oscar, and come along as 

she goes to school for the first time with her new friend Baby Bear.  At school, she meets her new  
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teacher Mother Goose (performed by the legendary actress Shirley Jones) and a multitude of new 

students including Jack and Jill, Peter Piper, Hansel and Gretl, and Mary, whose little lamb seems to 

be the focus of a prank on the first day of school.  When Abby realizes she doesn’t have anything 

to bring to show and tell, she asks her pal Elmo to help her out.  Abby’s exuberance and love for 

learning and meeting new friends make this one of her most memorable days ever. 

 

Other areas of school readiness highlighted this season are the basic, yet important, tools of 

knowing your letters and numbers as well as the more challenging skill of rhyming, found to be 

especially helpful in nurturing the literary development of young children. With the help of Big Bird, 

Elmo, Oscar and the rest of the Sesame Street gang, season 37 will address all areas of a child’s 

cognitive, social and emotional well-being, including the importance of knowing how to label and 

express emotions; how to cope with feelings such as anger and disappointment; and how to 

understand and respond to other’s emotions. 

 

In a national survey of kindergarten teachers on the preparedness of our nation’s youngest 

students, conducted by Mason-Dixon Polling and Research1, a majority of teachers cited the 

following behaviors or skills as those that best prepare children for the school experience: problem 

solving, getting along with others, recognizing the feelings of others, paying attention, following 

directions, and cooperating in a group setting.   

 

“Entering school prepared involves multiple areas of development which go beyond the rote 

memorization of letters and numbers,” said Dr. Rosemarie Truglio, Vice President of Education and 

Research for Sesame Workshop.  “For season 37, we are focusing our attention on the critical 

educational needs of young children as they prepare for school by emphasizing skills such as: 

getting along with others, practice and task persistence, listening, literacy, mathematics, critical 

thinking, and healthy living.” 

 

Carol-Lynn Parente, Executive Producer of Sesame Street, said, “Despite the headway some 

educational systems have made in the past few decades, there are still many children that start 

school unprepared and it’s clear that there is still a need for Sesame Street. “ She added, “Parents 

continue to count on us to deliver the kind of educational foundation that is sure to give their child  
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1 Mason-Dixon Polling & Research (2004) Fight Crime: Invest in Kids – National Kindergarten Teacher Study.  



a strong head start as they prepare to enter school and that is the type of challenge we relish here 

at Sesame Workshop.” 

 

As always, the new episodes will include segments featuring well-known celebrity guests including 

Academy Award winner, Jamie Foxx; Grammy Award winner, John Legend; Today host Matt Lauer; 

comedienne Amy Sedaris; and Grey’s Anatomy star T.R. Knight.  In addition, Sesame Street will 

continue to explore the world of pop culture through original parodies such as: “Law & Order: 

Special Letters Unit M;” “Scramalot;” “The Breakfast Club;” “Survivor: Musical Chairs,” featuring a 

Jeff Probst look-alike Muppet; and “Outrageous Makeover: Home Edition,” in which Grover takes on 

the role of Ty Pennington and finds, after adding a few doors and then subtracting some, he and his 

crew have no way of getting out of their newly renovated room.  

 

Sesame Street will take on some of the best known films and musicals in a new parody segment 

designed to model and reinforce the importance of family meal time called “Dinner Theatre.” This 

season’s parodies include Man of La Muncha, Veg Side Story, and Guess What We’re Having for 

Dinner. 

 

New installments of “Global Grover,” Sesame Street’s window into the lives of children around the 

world, feature live action footage of children in Iceland taking part in a bird rescue; children in 

Germany learning how to make a thatched roof; students in Bangladesh creating pictures in art 

class; and a family in the Philippines spending a day together in the park.  

 

Season 37 of Sesame Street is funded in part by a grant through the Public Broadcasting Service 

and the Corporation for Public Broadcasting, and public television viewers.  Sesame Street is 

underwritten in part by the McDonald’s Corporation, Beaches Family Resorts, Pampers and 

EverydayKidz.com from Astra Zeneca. 

 

Sesame Workshop is a nonprofit educational organization making a meaningful difference in 

children's lives around the world.  Founded in 1968, the Workshop changed television forever with 

the legendary Sesame Street.  Today, the Workshop continues to innovate on behalf of children in 

120 countries, using its proprietary research methodology to ensure its programs and products are 

engaging and enriching.  Sesame Workshop is behind award-winning programs like Dragon Tales and  
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Sagwa, The Chinese Siamese Cat, Pinky Dinky Doo and ground breaking multimedia productions in 

South Africa, Egypt and Russia.  As a nonprofit, Sesame Workshop puts the proceeds it receives 

from sales of Sesame Street, Dragon Tales, Sagwa and Pinky products right back into its 

educational projects for children around the world.  Find the Workshop online at 

www.sesameworkshop.org. 

 

PBS KIDS® is committed to providing the highest quality non-commercial content and learning 

environment for children across the country.  Providing age-appropriate, diverse programming for 

kids, PBS KIDS’ programs consistently earn more prestigious awards than any other broadcast or 

cable network.  Only PBS KIDS has earned the unanimous endorsement of parents, children, 

industry leaders and teachers.  With additional PBS resources to complement its programming, 

including PBS KIDS online (www.pbskids.org), PBS KIDS GO! (www.pbskidsgo.org), PBS Parents 

(www.pbsparents.org), PBS TeacherSource (www.pbsteachersource.org), PBS Ready To Learn 

services and literacy events across the country, PBS KIDS is providing the tools necessary for 

positive child development.  PBS is a nonprofit media enterprise owned and operated by the nation’s 

348 public television stations, serving nearly 90 million people each week and reaching 99% of 

American homes.   
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